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To	
  learn	
  more	
  about	
  our	
  end-­‐users,	
  their	
  online	
  behavior,	
  and	
  how	
  they	
  stay	
  up-­‐to-­‐
date	
  with	
  the	
  Dental	
  industry,	
  Dentalcompare	
  conducted	
  a	
  survey.	
  	
  	
  

Over	
  500	
  Dentalcompare	
  users	
  from	
  the	
  US	
  parCcipated	
  in	
  this	
  survey.	
  The	
  following	
  
report	
  summarizes	
  the	
  key	
  findings.	
  

If	
  you’d	
  like	
  more	
  informaCon,	
  please	
  email	
  info@dentalcompare.com.	
  

About	
  the	
  Survey	
  



Dentalcompare	
  

• 	
  #1	
  rated	
  online	
  resource	
  for	
  product	
  
	
  	
  	
  informa3on	
  
• 	
  Dentalcompare	
  has	
  the	
  leading	
  	
  	
  

	
  	
  resources	
  respondents	
  are	
  looking	
  for	
  

	
  	
  on	
  the	
  Web	
  

Key	
  Indicators	
  

ParCcipant	
  Profile	
  

• 	
  Well-­‐established	
  prac33oners	
  	
  

• 	
  Highly	
  qualified	
  purchasers	
  

Trends	
  

• 	
  Ac3vely	
  searching	
  for	
  dental	
  informa3on	
  

	
  	
  online	
  	
  

Social	
  Networking	
  	
  -­‐	
  An	
  Industry	
  Source	
  

• 	
  Dental	
  Forums	
  &	
  Communi3es	
  are	
  most	
  

	
  	
  used	
  for	
  product	
  informa3on	
  



Over	
  500	
  clinicians	
  parCcipated	
  in	
  this	
  survey.	
  	
  The	
  majority	
  of	
  parCcipants	
  are	
  
DenCsts	
  between	
  36	
  and	
  65	
  years	
  old.	
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The	
  ParCcipants	
  



Online	
  Usage	
  
The	
  majority	
  of	
  respondents	
  spend	
  between	
  1-­‐5	
  hours	
  online	
  each	
  week	
  for	
  dental-­‐
related	
  informaCon	
  and	
  communicaCon.	
  	
  

Less	
  than	
  an	
  hour	
  
16%	
  

Between	
  1-­‐5	
  hours	
  
59%	
  

Between	
  5-­‐10	
  hours	
  
16%	
  

More	
  than	
  10	
  hours	
  
9%	
  



Online	
  Access	
  
The	
  majority	
  of	
  parCcipants	
  go	
  online	
  on	
  their	
  computer	
  at	
  home	
  or	
  at	
  work.	
  	
  41%	
  
are	
  also	
  using	
  mobile	
  devices.	
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  at	
  Home	
   Computer	
  in	
  the	
  Prac3ce	
  or	
  at	
  
Work	
  

Mobile	
  Device	
   eReader	
  (iPad	
  or	
  Kindle)	
  



Click	
  on	
  Organic	
  Lis3ng	
  
92%	
  

Click	
  on	
  
Sponsored	
  
Lis3ng	
  
8%	
  

Search	
  Engine	
  Usage	
  
Respondents	
  click	
  on	
  organic	
  Google	
  results	
  84%	
  more	
  than	
  sponsored	
  lisCngs.	
  	
  



Dental	
  InformaCon	
  
Product	
  details,	
  clinical	
  arCcles	
  and	
  conCnuing	
  educaCon	
  webinars	
  are	
  the	
  top	
  types	
  
of	
  dental	
  informaCon	
  respondents	
  are	
  looking	
  for	
  on	
  the	
  Web.	
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  Details	
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  Videos	
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  &	
  
Government	
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Top	
  Online	
  Resources	
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1-­‐Least	
  Preferred	
  

ArCcles,	
  search	
  engines,	
  product	
  details	
  and	
  reviews	
  are	
  the	
  top	
  resources	
  
respondents	
  prefer	
  for	
  geYng	
  informaCon	
  about	
  the	
  dental	
  industry.	
  



Social	
  Networking	
  Services	
  AdopCon	
  
On	
  average,	
  39%	
  of	
  parCcipants	
  have	
  adopted	
  social	
  networking.	
  	
  The	
  top	
  social	
  
networking	
  services	
  used	
  are	
  dental	
  forums	
  and	
  communiCes,	
  YouTube	
  and	
  
Facebook.	
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Social	
  Networking	
  Services	
  Usage	
  
Responses	
  showed	
  Dental	
  Forums	
  and	
  CommuniCes	
  are	
  most	
  frequently	
  used.	
  	
  
Facebook	
  is	
  also	
  popular,	
  being	
  used	
  on	
  average	
  at	
  least	
  once	
  per	
  week.	
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Top	
  Product	
  InformaCon	
  Websites	
  
Dentalcompare.com,	
  Dentalproductsreport.com,	
  and	
  DrBicuspid.com	
  are	
  the	
  most	
  
regularly	
  used	
  product	
  informaCon	
  websites	
  by	
  respondents.	
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Top	
  Dental	
  Topics	
  
ParCcipants	
  are	
  most	
  interested	
  in	
  receiving	
  informaCon	
  on	
  the	
  latest	
  products	
  and	
  
CE	
  opportuniCes.	
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Product	
  Research	
  &	
  
Informa3on	
  

32%	
  

Comparing	
  Products	
  
31%	
  

The	
  Latest	
  Dental	
  
News	
  
24%	
  

Technique	
  Videos	
  &	
  
Ar3cles	
  
7%	
  

Con3nuing	
  Educa3on	
  
6%	
  

Dentalcompare	
  Usage	
  
The	
  majority	
  of	
  parCcipants	
  use	
  Dentalcompare	
  for	
  product	
  research,	
  comparing	
  
products	
  across	
  manufacturers,	
  and	
  staying	
  up-­‐to-­‐date	
  with	
  the	
  latest	
  technologies.	
  



Thank	
  You!	
  
For	
  more	
  informaCon,	
  please	
  email	
  info@dentalcompare.com.	
  


